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Wanagns Global Context & Influences WAILNIUATY HR
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N153ANSNTNEINTUYBE 581I19UsEINA (international human resource
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galanAtnd Tnedinsiauinazvensveunegreoiesnunisidasuuiayos
anmmandousiivseiulan lumstanistlesdnsdesilsdsamnumannuanevefansssy
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3R Way Yaaes (Tarique & Schuler, 2020) laliANuMINE89A1I1 N159ANTS
n¥MeInTuYYIIENINeUTEng mnele nszuIunsifeIdestunIsuImisianis
n3wensuyudluuiunsewinsUszme JafosinnsananuuansiamnsimusssuLay
nguususanuifieglundazUssina lasnisdanismineinsuyudaztiedaiy
nsAfunuuazadisnnuldivsunenisutstulifvesd nsiidndunulunans
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Tuvasi vSala wazamy (Briscoe et al,, 2020) lalwmaununsvoimiin
MIIMINTHENTUYBETENINUTEMA vnedia MsuTsianisninensuyedluesdng
fimsidunuluvaisyseiva Tensounquiaianssusing 9 Wy msassn Msfnidon
nsilneusy mawan MsdanisAmeuuny wazn1saiisTrusIINe AN AN
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wonanll Idieida (Fiveable, 2024) lalAunuieueed1dn N133aNIs
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MABATUNNTARAANNFURUSTENINNIUaz 8T Tagiladaane19aINNITIANTg
NN TR BIluTEAUUTENARTITIRRIA TaA9ANRANANATLTRLETIU NOVANE N1
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lugARdvanaznainisseuInves ladn 19 Jeruves IHRM lavegvauian
Iﬁmaumqmmw%miwﬁfﬂmuiugﬂLmuﬁwmﬂmawmmsﬁu Fandnaudunf
(expatriates) Wi uasdu (host country nationals) WiinawaINUsswmaiiany (third
country nationals) naonTuNTnuUTvhusEeLlina (remote workers) wagiiuuiaiiou
934 (virtual teams) finszanesoginalan Msdanisminensuywdseninssemaiady
mam%uazaamumsmamwmuLLng‘jﬁaﬁmmiU‘%miw%’wmmmwéﬁtﬂummgmmﬂa
(global integration) ifun1smeuaLssoANLFDIMIIENz B RAE LT iilelosrng
aunsaussqumnengsisluuTuniiinnuviannansuasdudou vusiReatufiannn

AamauazsnwiyaaInsidauansannyalanlaeg19iuseavsnm

YBUATBINITINNINTNEINTUYBE S8nI1UsnaliaududoukasasouAqy
na1efif fousnisassnuasdaidonyaainssedulan nsiaundnen wndney
nsuImsauvatnvae laudensusummnemaluladfdnawazainuinmelud
1ng Aaee (Deloitte, 2024); v13n wazAmy (Tarique et al, 2024) launausvaULYn
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nsiansninensuyudseniUsenall 4 TRndAey Al
1. vaulwARIimansuazIRUSIIN

1.1 A199ANISAMUNAINVAIENITTAIUSTIN DIANTIZNINNUTLNAADILNTEY
fuauimelunsianisninensuyudfiiiugumeiausssy nw wagAfey
fumnsinaty nsAnwiangaves 1ny uag §mAe33 (Ghosh & Chatterjee, 2023) Wuh
sAnsAfinsdanisanumaInuatensIasssuegsilussans awinauszneunis

geninguwdatiedesas 35 lnganiglunainiinisudatugs

1.2 n15USUMAauUsSUNNIINguEIekarseilsutaUeAU NOUNUIessenu
N3 leununseEY kavulouignsianuuansnsiuluusasUssna vilviesrns
FesUfuduazimunagnifiaenadesiungseidovriosiu musenulszddves
DIANITUTIUTENINUTEWA (LO, 2024) wuin msliuftRaungvaneussnuviosiu
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2. VBUWARIUNITIANITNTNEINTNY Y

2.1 MassmazAniionszaulan a9ANTIENINUIEINARINAUINAENSNS
assvuazdnidonilanansafegauarusediugaiasaniinlan mslémaluladiyan
Uszhug (A) lunisdansesuazUsuidiudadaslinarailuwuiliuddglunisdanis
NINeNTUYWEsENINUTEIA 1ay wiAAUTY waud Aulsll (McKinsey & Company,
2024) Ifs18euin eadnsiild Al lunssurumsassnyeansaninsnanszegiatluns

Andenlateasay 40 wasiiiunnnmueInsdugseniidadasiumunisnuliagied

mﬂ
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2.2 nswmurgisedulan nswaunfuiAiidedmdsedulanuas
AuEnsalunsusmsinduiausssudussdusznoudrdguainisdnnisnineins
wywdTEnInlseina laeg faseyl (Deloitte, 2024) wuineuay 78 VBIUTENUINYA
fimsamululusinsunsiawgifdaduinyensinnisanuaINiangwazAILaa1n

N199Us358 (cultural intelligence)

2.3 N15UsMIsHan1sUfURukazAtnauwnusEaUlan N1SHAIUITEUY
nsUszilunanisujiRnunaznisimuadineusnuiidusssunazuratulalunain
Tanunnuyinmedfy n93deves Bas wen 13sn (World at Work, 2024) wui

peANIsENIsUsEIWAldFULUUAmaUUuUEavguunTy Inerlsdadadeviesdulay

ANATDITNTWHNAIIU
3. VBUWAAIUNALUIAEAING

3.1 N15USUAIdN 1T ULUURANNAT U lauTALasTiulaliouas
msszuiames 1ada 19 SeliAnmaudsuuasguuuunmshaulugnmsvhauszeslng
wazuuulauia lag A3ideY wag wlan (Kurilian & Sedova, 2023) aguinsevay 67 ¥as
UsEmsaulanlmhsuuuunmsvinusuulauiaunldednmnis dewalinisdanisminens
uywdsEninUszimadosuuiilunsairsiamnsssuesdnsiduudawag satuayy

nsvinunuiuluininsyefmagienans

3.2 Msldmalulagiunineinsuywd (HR tech) wazn15iATIEvitoyq
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yAaINs (people analytics) nsunnalulagadviauldlunisdanisnineinsuyud

seninlssmarigliesdnsaunsodinseideyauasdndulaliogdusednsam
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WnTu lng N1sniues (Gartner, 2024) wudl asAnsiildszuuimmzvideyalunisindu
Tadunsnensuywdiisnsnssnymdnauganinfeesay 25 waziuseaninaluns

assvyAaInsgeniniesas 30

3.3 M3l Al wagsyuusaludidlununineinsuywd Joygiuseiviiagssuy
duludiiauldsundadismsiauesihenineinsuyudlueinnssenitalssine
M93deves Buaiifiag ves Tawwa wig vseleTidu (nstitute for Business Value: IBM,

2024) wandliiuinfosay 82 vesuImamsnensuywdsziulani@ein Al asliunum

dralunsasunlaIn s uIUNI SN UTBIHNENTNEINTULEE lUaUIAR
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4 YBUWARUAUSURAYaURDFIALLAZAILINGDN

4.1 nsasreuluigsyaulanaiuanuainunaie (diversity) ALz
(equity) wagn15id@usan (inclusion) %39 DEl 93ANII¥MINsUsEMARBIRMUIUlEUNY
waguUfiRnaenndasiuuiunissiuluudazUsemna n1sAnwIves wunAuTS ueud
Aulgil (McKinsey & Company, 2023) Wuin aeAnsTTiAT AN ATANE LA e

luszAudumsiinausenaun1sninsiugeninguisisiosay 25

4.2 nsdnasuguanzuazanuduegiidveaminau nsguaguaInnie
wazlavesninaunatedulszsiiudidglunisdnnismineinsuywdseninassine
Inganizludimdnisseuinves 1a3a 19 lag Inauea walua duaiiag (Global
Wellness Institute, 2024) $1891u1 Uitmawululuswnsuauangyeaniineuldsy
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NARDULNLIINATATL (RON geis 6:1 Tuguuuuresmsifiundnninuaznisansmsn
n1sateennailagagy YeaulwnAveINITIANIINININTULEEsENIIUTEmAlugARTVA
fanududounarninennns aseuaguitsdanisgfimnand Yausssy weluled way
AuuRiaveusiodny aadnsfidesnsUstauanudifalunmsdidugsiaseiuland iy
Foafannagninsinnimminensuywdigaegu UFusld uasnauaussionfeans
fvannuarsvesniinawilan nsiweluladidvauldedsmmaaiauaznisdaasy
SausssuesdnsfiiiunsBouiuazmsiannedwiaidonsduliadeddylunstundeu
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n13eszminaUszina (international trade) WuiladenieivinlmAnnisidule
LagmsiauLATYgAavesUsEna TasUszimanng o Alm§wensunnsiretu fsade
vos{uslaniinainvate wasdidunulunisudndud1fiaiiuunnsiady sinlw
uiazUszmaianisdueuaniUdsusswiniu sailugalanAfa (globalization)
fimsiuaznsasuszriauszmadululusuuuuiwsuuey ssfadluamplupaia
fnaUsemannty deldusyloviannineins ussnn msudn nsnata Tutseme
fdluasmu Tnsunsgsieenaldguuvuiniedienisudndraii (global production
network) Tun1smaunuasululsewmamunagnsvesusenud megranu Tugnamnssy
gusus wargnamnsaeiediliiuardidnnseind edlumsianngsiadigssi
seulan sstedulngazBuduanmsduiugsialuviosiudeu Weussauanudise
luresdufiazeisgnainmiassna satavatsUszne waznaialanluiian il
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fndvinsvangulalidenuuarAesugfgliugsiaseninasemeld dal

lau1en (Hobaya, 2015) Nd1931 g3naseninauseina vuneds usemindsielands

Tudannsanfiunuuendsema nisduuddniddinaulngluvssimandnasd

MIENEAYIaUINITIUBNUTEWAnT §3R5e NN TeInNALegNIARAT0INITHEANITAN
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senidszna uaznsasuinunsuwaulussinsididugsialussseme

Tuvaued 5udad (Ravenhill, 2017) Na1331 §5Rseninlseme nuneds Usum

a a

eiugshiasenilssmaninisnsearedunalagiiusengnaslugdausenau

il waiilead uagany (Daniels et al., 2017) lalausuuiAnn1siaUIgINa
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fuit 1 madudugshenmelulssmadiissesiaien Uismiiddugsiaguuuud
asjatiundniiosmhenglulssmeogaien feuasasalanadedl 2 vdndnlng
vosanigowindniugsiveglutud fogradu uisnlumes 1es (Bouldor Beer
Company) dssdnaiesdugludeslume (Boulder) $5lalasila (Colorado) waz
uwnuazlilldfindnsuriveuenigies fusdmeuituliteseglutuiudftsuuosas
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